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MAHLE Clevite Kicks Off “Find Clevite” Promotion; 

Winner Gets a VIP NASCAR Race Weekend Later This Year 

 

Ann Arbor, Michigan, May 12, 2008 – MAHLE Clevite is celebrat-

ing its new identity in NASCAR with a special “Find Clevite” 

promotion. The contest, being held online at 

www.FindClevite.com, is now underway and will conclude on 

October 25. The grand prize winner will receive a NASCAR VIP 

Weekend for two at a 2008 NASCAR Sprint Cup race.    

 

“The Clevite brand is very popular and well known among race 

crews and engine builders,” said Ted Hughes, team leader – 

program development for MAHLE Clevite. “Our new promotion is a 

way for us to announce to the aftermarket that Clevite is now part 

of MAHLE and that our success in performance is not just 

confined to engine bearings. We want people to know that the new 

MAHLE white decal, which is now on the side of NASCAR race 

cars, is our identity.”    

 

In addition to the trip to the VIP Weekend, winners could receive a 

GPS system or other great prizes. Complete program rules are 

available at www.FindClevite.com.  

 

MAHLE Clevite Inc. serves as the cornerstone of the MAHLE 

Aftermarket organization in North America. The core business of 

MAHLE is comprised of products for internal combustion engines 

and engine peripherals. MAHLE Clevite brands include MAHLE 

Original® pistons, assemblies, valves, cylinder liners, Clevite® 

engine bearings, Victor Reinz® gaskets and Perfect Circle® piston 

rings. In addition, Clevite®, Victor Reinz® and Perfect Circle® are 

official NASCAR® Performance Products. NASCAR® Perform-

ance is a registered trademark of the National Association of Stock 

Car Racing, Inc. 

 

MAHLE has a local presence in all important world markets. The 

Group has approximately 48,000 dedicated employees in 110 

production plants and seven research and development centers. 

Worldwide, more than 2,500 development engineers and 
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technicians work as partners for our customers on forward-thinking 

concepts, products and systems focused on the continuous 

development of the combustion engine. In 2007, the MAHLE 

Group generated sales in excess of EUR 5 billion (USD 7.5 

billion), positioning the company among the top 30 automotive 

suppliers globally.  

 

For further information: 

MAHLE Clevite Inc. 

Ted Hughes 

Marketing 

1350 Eisenhower Place 

Ann Arbor, MI  48108 

USA 

Phone: +734/975-7936 

Fax: +734/975-7936 

Ted.Hughes@us.mahle.com 

 

For further PR Information: 

The Marx Group 

Gary McCoy 

Public Relations Director  

2160 Niagara Ct. 

Elgin, IL 60123 

USA  

Phone: +847/622-7228  

Fax: +847/628-3949 

gmccoy@themarxgrp.com 

 


